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Abstract

Purpose - The purpose of this study is to examine the effect of CSR activities on innovation
performance and to identify the mediating role of knowledge sharing and innovation behaviors
between CSR activities and innovation performance. In addition, the purpose of this study is to
verify the role of sequential mediating effect of knowledge sharing and innovation behavior between
CSR activities and innovation performance.

Design/methodology/approach - This study collected survey data from 293 organizational members
working in Chinese companies. The exploratory factor analysis (EFA), confirmatory factor analysis
(CFA), reliability analysis, correlation analysis and process macro were used in order to analyze the data.
Findings - First, this study verified that CSR activities had a significant positive effect on knowledge
sharing, innovation behavior, and innovation performance. Second, it was found that knowledge
sharing had a significant positive effect on innovation behavior and innovation performance. Third,
it was verified that innovation behavior had a significant positive effect on innovation performance.
Fourth, knowledge sharing and innovation behavior had a sequential mediating effect in the
relationship between CSR activities and innovation performance.

Research implications or Originality - With the uncertainty of the environment and the intensification
of competition among companies, more and more companies begin to pay attention to innovation.
Different from existing studies, this study focuses on CSR activities, identifies the role of CSR
activities, explores ways to guide innovation performance, and verifies the sequential mediating role
of knowledge sharing and innovation behavior. Through this measure, the importance of knowledge
sharing and innovative behavior among organizational members is emphasized, solutions to
strengthen innovation are explored, and theoretical and practical implications are provided for
companies.
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1. A&

COVID-19, HIHAE | n|FjARZA, gAol--Tetolv} A4 T3 22 7|gS =2 s B34
’Jol AL 42f AAFdF el mE JF TR tAY Heto] §43] el whel 7199 ¢
sle} 2AAQHE AT FAlde Bade] dFHEHdT. 2H A FAADe] JAgFEe 7
AAES PP zN HAPHRE FZ5H(Kim and Lee, 2013), A= 35802 7
A&7V 4 9S é_l?iﬂ] shot,

7199 AElH F<J(CSR) 5L 719 grleg o]&o] 7l 29l E(Ratajeczak and Szutowski,
2016) 7149 olsldAA A T S A Wk ol 7|de] AYYHE FIATIE 8482
719 AdgEe "5 o2 AguAsA HrhAl, Frynas and Mahmood, 2017), ¢}-&#

218 Z 3ol (Hong and Park, 2017), CSR &5-2 -3l

% 7gre] FEHEW Aq] FRARA AN FEALS B

HHE JH ofo|tjolE FR3ke AT H ZEIHE
ggdsleo] =ATALY ?EVJE‘EE"H °§5§% uXthH(Hu and Randel, 2014),

T A2 3T 5L 7|de AHE FESHe FeR ol 7Y Bl A

Al JFE wHth(Kogut and Zander, 1992). 2274 ¢de] Al &5 N2 olo|t]o|E A4

skaL o]& S AlEaL Brh v T Z2A2E FEIOIH FIIAE T 7 As ¥R

ol gh(Jafri, 2010), 22 9] A& ~.°J ] 2 Y& B2y F2H Ao A2E

71389} EAof Boh & AT F JEF 3t FAAHAE FAZITHHu et al,, 2018). ol A4

o] GilA 52 229 A3 9 84S PINE F UE T3 942 B F Jvhe AS or|s

AHE Athe] A2 3f+= 712 AFA dE 579 A2e d23e gy bAE 7)vke] A2F
fr &5o] B} 2HstE Zlo g YehdRo|(Alonso et al., 2020), AR Aldjdle AXFH7F T3
oA Fask dg st =AFAY o-‘r’r% B3 A &8 FEHY FAEE AsE &
U AATAE 22 A Fagh gzt & F 9

o) Zo] AuE uf, CSR &2 A& f< 84l EB%"H JES A, X2t FAalds A
Sald7kel A o] 9SS & 4 ) o2 CSR 52 gAAE P JA7IE Fa3F 22lolz)

= =

AR LT 4 905, ALFIAE CSR B3 AABR, CSR B3} SUPE, CSR HE A
gho folek AL ATk Aol AEHYAT AEHS) AUBES hvielo 4Gkl SR
FE, AN, AYE, A9 el 9F BAE B 7RG A7E Avsi

wehA] B ATolE ofma M7 ES Fo AT YAl A4sHE CSR ol Yol
& MAEAE FEee AL ATBACR CSR BEol 2US BHo] CSR BEe| AT Bt
TSI ST olFold Gl ARE BAE BA6] A4 AUPE Aol Fhr st
B AZgomH SU4RE AFY e T2A2E Bas shak @ CR FET HA Aol
E ARHQ) gt ol 7 HQ B

plow CSR 53} St Aol sl Hbge
= kol 8 JRAA7L JoBE CSR FEH a4
3} 7hol AHFfok HAWF) AejolFul RS FET Lash ode. olF Ba) 2ATHA A4
o z94 o H

B A7E 0e3 2L HolA CSR 253 dE Aol ofv) 2 o,
A, CSR o] 24T UEe] HaTel n A I A7) A% ® the At B ol
5 o|m Zcka Be Ald V|de Eeld BAe 2ATHNSY FHH 244 B5e a7
7] el oleldt At Fastthn @ 4 ok EA, CSR FFo| Ale] AEH Tl v
B7)5olo] e VA T2A AYAAE veld Bavk gk olo] B AT CSR BEF 24P
Eof 43t 7re] BAZ AR A1 ZeAsRA ANEHS AL 2 ol vy
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02, ZATFHUE APole] AATH/ ATl FilPse] Fast ZHAYNS o2 ATFAAE
Qy ZaAze} BEE olaaln, ole] BEo] x2e] O & BEE B b oA 7)ol

UEAE std 5 9k,

4 o 12

1. ol2A W7

1. CSR &%

CSR &% 7id<e Bowen(1953)9] 71997ke] Ab3]a #<l(Social Responsibility of the
Businessman) o]gh= A ollA] Hx2 SHEA] o] o] Foizl § AAIA thekt EofellA] we vt
FHo] gkth. Bowen(1953)2 CSR &5-& Atslzog uiehzjgh 7hx]9} H3ko] 2atstes 7]9]o|
AAARLS B}, o]#]dt AAo] = 7Y%l o)R et s-¢om, McGuire(1963)E CSR 52 AA4
of -3 WA ofvte] opd Abs] HA|M| i AUE ke Folzka JidskelAdrt

TS Carroll(1979)2 CSR 52 ZA14 A, WA A9l &84 A, ARk A 5 419 3918l
o7 FE3GeH o] 7|FS AAZAE 719 CSR BF5e FEEE= 715 = o), AAE A
(Economy Responsibility)& 71go] A13]e] 7|24 ZAG R ALs)7) sl skt &8 kst
Hufste] o]l Rufsh= At #d A& date], A A<U(Legal Responsibility)2 2 87AE}
< st BAA QRS FAsol e ofnlebH, &84 <) (Ethical Responsibility)& o2
HESEAE ghgkot ARl d o] 719l sl Zdiske 9 2 S5 d #dd Ag daby, At
A <l (Discretionary Responsibility)& 7]91e] szt Mo w2 A8 9 §of ) Aeld A
ofnj gttt

o]F o] ATE AWREY, Wood(1991)2 CSR &5 7|90] ol&g F73ls =94, HEd &
o5 thatar A gl AANe] 71zl YA AS ALEA AU 2te WFo R YPAlshe Holet 774
%13L, Maignan and Ferrell(2004)& CSR &5 A4, 2H[A}, AL, 5, THLH A3 5 vheged
ol AAAETY 52 A B 9 FA § AEVHEE I Auasen FEsoH, Kotler
and Lee(2005)F CSR &%5< 7|0l B985 A 71%E T3l A9 BAE st
Frofah= Aolgtal shgitt. thaFslk Aeojo] ma B AT CSR S5 AT ALE)z Aole olgs)
I opeFst ol BAAET Y] 3 A BAlE B FAlhe 5oz skt

CSR &0 &3 7|& ATE2 719487l et A7k 22749 ezl g A72 A
FIHA EEo R PR B & ok, 94, 71987l tigk CSR e aE AT T E AuEH
a3 2t} Doh et al.(2010)2] SAF-olldE CSR &5o] 7|99 HALS /A1, ol F71 A5o=
oloj#A] AHE FHAE F Avhe AL AT} 2, Kim, Lee, and Lee(2014)9] ATollxE 714
oA FAHH o2 FAslH AvAte] FHEE Aslstthe Zlo] WA THKIm, Lee, and Lee, 2014).
3} Chang and Ahn(2012)3} Gao and Han(2017)¢] $37-ellM+= CSR &5o] 719l A2 Alw=
FFAZITHE Fo] 22592 n Sen and Bhattacharya(2001)2] A4 CSR 5L B3 Yehl=
719¢] 7ML &FEH AT 7R Aanlate] Tl eE FXIAA 7Ide] AF-H el A<
9FE vATE Bo| wEHFY

7192l CSR &go] i A gzl vl JFd gt A+E Auwd o237 2o Rupp
et al.(20060)¢] ATl E 22T De] CSR &5l Uish A|7he AFys, ZAANYF, 2797
EEE 348 dFE=et oz A4dE 4 qokal 8F9ler, Kwon and Kang(2012)2] -4
£ CSR %50 22749 AN 247 22T FF4 &2 nRicke Zeo] A=A
(Kwon and Kang, 2012).
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2. ANER

A A& 71go] W Ak 4 71’“4 Halo] AHIHA & 7Hee 2
), 71?30 A A2 #Ae, FH 2 AFel g GEFH X2 F 2
248 4= AdH(Nonaka and Takeuch1, 1995).

of,

2 §A317] 918 94 Aol
o] FEAEY ) 4

)

A2} &fr(Knowledge Sharing)= StaEol we} vhFatA gol=o] #aL it rant(1996)h A2
THE 2Ho] RS AXAEE 24 Yol 3R a2H 2] &85 Suislste] 24 s Asksh=
5o oujste= Aojgta stgon, Gupta and Govindarajan(2000)& #2432 Z’:XFL JUE 7ho)
A2 350 22 o A2 G4k -, AGE 3 vhAl Ao AT L] gFrdl eEo RN
Ao FEAS FIANTI= 740]'1}51 A olsksint.

T8k Liebowitz(2001)& AXEHE 7hdo] &fet A2E 22 U] FAAENA dske &Folzta

AoJsl e, Van den Hooff and De Ridder(2004)= ZZ7AY 3te] A3 #| 2 wsly) »Z— o] A2
Z HAolgt H skt Wang and Noe(2010)= A AF-42 g7 ddE AR w52 AT

omM FRE Fa, LANEN A2 oleltiele] 3EE AlsiH Az Welshe Rolekm Helselnt,
webA] B ATlAE AAB ol thel A7) Aale] 47 ANE Bk, o]F £ vhel
9 Ageel the 2ATARE] o8 Ao 4Tl BT £ YuF S FFoz Folsharh

ZAALN S ANFHE BAshn gl ANAE 24 dol FHeka, A4 BEe Fusos
W 2Ae] 4 Aokshs BFOR A2k Fa4ol b Aty T 4 UrkGrant, 1996). EF H2
NGB Nt e Sgxd, 2480, A4FY 5 240] ABAY ST B ZAT9NE
23 Aol Yk 2 5 UrkLee, 2015), webA] 24 ANFHE FAPFe] Erjoln] A
zx9] A4S AnH) A xdn & 5 Ut

i.,

Scott and Bruce(1994)+ 8 Al3% (Innovative Behavior)S Z27FAY 7Hele] J¥-of 2o A7}
P BRE VAL AER 7IEolv 34 e AFE i W& ololHolE FxstAY o f e &
oteltjold =9atar, sk A FH3te] Has) Urhe d#e] A&H RHoz Aoty on,
Yang(2014)= TS Ael, 22lo] Ares Bao g gl 483 ofo|tjo]E weldlar 43}
o gksle AR S olgfal 3hH, 23 Uldla 2329 o]58 A7) s AEL ofo|tolE ox=Ho=z
A2, el AP} SR ook ek, B ATl A2 ofoltlo] FET wuk ohie) o]
A - 2t 2AFAALE] ALH oL HSH o2 B T AL g e d5S HAgE
o2 Aoftdrt.

Y s AT AFF g Ay, ARFge A2 ofe|toE HEsto] EASES
EReRaL, B4 gy 229 Aol mgo] He Y% dEelzta 98 4 Jom(Farr and
Ford, 1990; Scott and Bruce, 1994; Tidd, Bessant and Pavitt, 1997; Janssen, 2000; Orfila-Sintes
and Mattsson, 2009), ZATAAEL] 554 HIE Frds IMPFS 53 N2 34 IA4F
N2 ofoltjo] FEL g o|Fo ¥ 4 Jrh(West and Farr, 1990).

Katz and Kahn(1978)2 F49E9 il e} 229 584 93 F7|4 AL & Aol7t
ZA8H(Ko and Yoo, 2012), E&-4&F A Hstella 220 BAE A, B8] FE3 1A
= ZATALY A o] Aol AAY Tt Fa dHelztn o}a‘iD}(Pame and Organ, 2000).

h

4. g

A7 (Innovation Performance)s Z21e] B3 A 712 E ZZAA R&71538 7] A4
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< PIN7IE AFHA 98-S gk, Damanpour(1991)E A& %5& E, e, AIFHAE
Z7tet 22 ARE YA F et 819laL, Hult and Ketchen(2001)2 Alg5S 2% ofeltof9}
5—1/37%78% M 2 AEst s A9 e e 2 %Eﬁ‘r 7 o)}t

Kim and Lee(2013)¢] A7-o4= FAAHAE A= olojtof & 7dstAY thE 2202 7E 52
Q] H-of| A ?&z gk otoltols =Yfetal Ao gy FAAY Ao R4 9E ERHol|L S840
dAsleE AR Aot on, Lee, Hwang and Lee(2016)¢] dAFdAE FAATAES x4 Al
#A T2 A2 52 B3 AEHe Ak AEE(Output)oltil 3k, 2AFAALY JFAAHE
F&3olx gHHo g s A=t 3t9tH(Lee, Hwang, and Lee, 2016), A3 Aol 25
2 ATelxe FA8RE 7199 A4 APLF A olA ZAFEAEC] AR ERF 0|1 B&F

e 719 WAl 2RA AFoleh B & ov], IR 22l YuE shsshs Fad
Awole}, e Bag3 Pao] AL vlAE 2ASE FHEE AL 249 A2l A9e) B

mr. a77hd

1. CSR &5} A2lF7-2] A

A 21718F #- (Knowledge-Based View)dllA] 7|2 CSR &55 B3l ofdst ols|#AAES U ES
35 75 7 Aok ol#fg vIEQ s 71ge] 97 AX e TF7¢ udks 7FsstA she, olsdARle]
21 71ge] i Ao Bt oA oo} it 2o AuA] &35 FIE F A
stH(Luo and Du, 2015). CSR &%-& 3= 7|ge ZATAYE] 7199 v d7 HAHe F53)
o OISHT«Lﬂ]ZM] gk AaEs A AAEe R AAskE HIA AlEE, ol2lgh &ElH ﬁ"‘%‘-ﬂol ¥
A GF Sl AAe ) At SFoE TEH| A IFS Tl 719 HAE /*]
AT X %5“3} 719¢] CSR &5& 53l 222 ols|AAAE ke Heldt el F9E f2a
Bk olyg} ol @AAAt 229 AAE AEle)

CSR &5o] 2AdA] AXFT/HE gt oS AF2A 9 F&x Feld P ¢lo]&(Theory of Reasoned
Action: TRA)E & A& 5 vk, TRAE 8% ¢ =(Behavioural Intention: 1), &%l th3l g%
(Attitude Towards a Behavior: A) 2 34 1 (Subjective Norm: SN)2] A 7}A] @910 7 FA ==
o], 7i1e] 5 ok AT FHH rH gk sl Bz FHrolth(I=f(A, SN))(Fishbein and
Ajzen, 1975; Ajzen and Fishbein, 1980). 22740 A 2352 Aol tha)] Aoz Hr5HA
u, 229 gF gl sl AAETRE Aeletar Aderta A=W X AE skl gt 7199
CSR &%l gt 12 o] 2 2AFAAYL AATHE AztdA 27, ols|AAAY o]¢] BA
9 71909 A4 b WAE B FHo R 1) e ke £Ee ANFF AR AL

T

i

TN o () lil

= F
2T & o,

Shi(2018)8] AFolAE= 7]99o] CSR FES F351= o] 227 Aad AFE 320
3 A(+)e JFE nHokE Ao S en, Hong and Park(2017)¢] G7eldE vl=yx
213) CSR &%53} A2 CSR 52 X235 %ﬁ]zﬂ_ﬁ G038k A(+)2] JEFS n|Hoi= Ao A=
ok, mebd B ATelAE thes ge HHE

H1 CSR &2 AAafrol Fofd A(+)e] JF&FS nd Hold
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CSR FEe 9% @A 254 Fel, Aslal Aol g A5 vhet vhae B A=
AbRl7181e] A Bl 2474 ede] uok SRR A4S 9% & A A49F Bael 24 B

A
Ao 93-S Itk (Chang and Ahn, 2012),

O]|ZHE CSR &5 7| UF9 ofal@AIRIQl ZATADMA 3HA A= AlFste] AT H0l
71939 SUAIE A BomA rgxAY B AGE Sg FAldEse g
Aeet Aog F23 9l

Holmes and Moir(2007)= ﬂ ola|BAIA o] WA A 7|HElA] B A
o2 Jehs FgslA], CSR &0 22T Faldsel frofet 3k n)3
e, Borger and Kruglianskas(2006)2] ¢37-l4+= CSR &Fo] %2 E7|E &3}
AT FaldFol 3420 JFgS vxivke Ao] et

T3k Choi and Park(2015)2] ATeAl= CSR &5 tgh 227349 Ad2lo] gala s f2J3t
A(+)9] F&S nHth= Aol AFHJ o, Yang(2014)2] AAol|lA= CSR &Fo] Al Fol H2J3
()] FFg vzivke Ao] Wt webA B AFdAe o 22 7S AAsS

o

H2 CSR &5 gugFed Fofd A(+)e] JFS nd Zolt

3. CSR &5 HA4de] a7

CSR &&2 7199 AFATHe} v AT Aol dFE A= a3 a<lom, A 10¢] W7k CSR
ol 7149 gal(Corporate Innovation)oZ 7= B271 4 4 dokes 77t d=o] sho)
(Ratajczak and Szutowski, 2016).

CSR &-5o] gAildde] 3442 dFS nAle /A2 ols|dAR o]0 AAHL Ut} =, 7Y
2 ol FAAANA o]o] He AAES Fro oM A, 2AFAAY, BRI} FAH BAE FEFLR
N FFH o7 galATte 71ofgt = k= Aotk et al., 2019; Ratajezak and Szutowski, 2016).

Martinez-Conesa, Soto-Acosta, and Palacios-Manzano(2017)¢] ¢d7to|laE= $4719 ¢ CSR %E
o] 8147 ol fofdt A(+)e JFS nRith= 3o AF A2 H, Chen(2020)2] ATFollA= CSR
o] HAE Aol A (+)e] FFE wFthe Flo] AFTHIUT wetA] B ATl thed) Ze 7}“ =
A3kt

H3 CSR &5 Salidatel folgk A(+)e] 93-S vd Ao,

A2H #E gle G0 P52 v =& Aojn2 a3A2l JAgFE e FAEALEC]
2] 2] 4-49} I 31L7§° %0}04 Zast ofeltjols Pt FEsUle Aol F23ltH(Calantone,
Cavusgil, and Zhao, 2002), gAl135 2] 7Ngox 22 ofolrjo]o] 2o x|} AHE | 2FF
7F 7Rl FA1H FEFH "2‘1 A58 FFATIH, 22T T SUs AAFRE A2 A9
73}%% fetrz thekst alzgl ofo|t]oirt JRetE 4 9lti(Nonaka and Takeuchi, 1995).
= 1% ofeoltjole] A& ¢ Add| 244 JIFS nFo=H 2AFHY YaldFel 1
g3ttt & 4 gla(Park, 2002), 29 gAlA Ao} S FAY} ch(Harlow,
2008). thefst AAFHE 3 G5 AXL A AHAES Yoty AR AHE A2

ol

Az
:QO

<,
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otoltolg F&atal ¥stE X8t 342 A A WHS Axshe ZAFAEAES] Falds
S48t} (Scott and Bruce, 1994).

Wang and Noe(2010)&= A|21Ef2 &322 AHL oArEd, EAs1Z2 2 A2 gald st
ofojtjo], A3} AHS THFOEM HEEAFF TS FgThaL selct. A ATolA 2
A AT AEH AXTRE FASE fog Ao S wRiv= Aol A5 H vk 9ltk(Son
and Kim, 2018; Woo et al., 2019). %3} Kim et al.(2012)¢] dF-olld= A2FH7F 227499
YA gFol frofg F(+)9] IS mRv= Ze] Bre A e, Choi and Hyun(2022)9] A7tollx+=
AXEf7E Al frolgk F(+) o] JTFE nzite o] AFHAM. wabd & dATeMe v

H4 Axefre dadsd frold (e d3FS v Zold.

AANFGE N, A L 220 Aol FRHA GFL HAE Fad aclolw], xHe tha
Zwle] Asb B9A9l A4 FES Fal 45" 4 AckShani, 2000), A 2HN A3
Fad Agom zAe] YAHNE PP Fad AMoln, 2T el AAFHE A= el
A2 WRE SR F5) APAT A9 WS sl 2L ANrE A e
Baiahel A0 HaTtel G AT webd] 2HTHN ANFE B 2He] HAgol
F44e 92 VA & doha FEF 5

Lin(2007)2] AFolME A2S IR/t she =) 22 2ATFAYL RS At
Ao| AZ=Eg 2 M(Lin, 2007), Hu, Horng and Sun(2009)¢] 7-elx= 2| 213-F7F Au] = &
3 9g& vt Fol vl e Choi(2019)9] dTtolMe & AF/7F | 9
frofgk A(+)9 JFE vHtkE o] AF =S, Choi and Hyun(2022)9] AT-olA
Ga1d7ol Fost H(+)9] g3S vHth= Ao| WA, waba] 2 AFelAe v 22 7S
278k ek,

499
H5 Adgfe= gadatel ol Ao J&Fs md Aoldh

(=jEN 4

FUBEL 54 A2l Ee 20| BER S JuhE Holw HAT BAS YY) s AT
%

ololt]o]Z 7]7j0] E=dsta F-& - Falshs B5-S Wt (Zhang and Lee, 2019), 237 9] 729} A=}
& PN SlEME 2ATRLEY JAldES F5H0R 318k A9she Aol F483ltHChol,

oleel AL =ATHY NN FedT 24 AR 71T F Y Fad aglolm,
Aol JaFe vAlE AR A2 2elolwl(West and Farr, 1900), 2274919 HalaEo] s
5% ok gl WA, FFH0R 249 e FSEHKim and Lee, 2013).

Yesil et al 2013)9] AFeME B3] F7hske B0IA J1ge Felzloln F2el ofolro]
b ged, 844 ol st Ba4d 44 9B 0F 5 Aok AL 4
Park(2012)¢] AFolAE W HABET AP FABEe S Folg J(+)2)
£ Aol Wl

£ Kim and Lee(2013)2] 3 ATNE FABEe 247999 FA4so] FAL O Folat

o
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H(+)e) ek vk o] PEHUL, Lee and Hwang(2017)8] Aot 8250l 320430
Fol A0 G vk Aol FPHA o, Seon and Tak(2021)e] AFeIAE F27]4) CEO
o FaBBol ATl Folgk J(+)2] FFL r)Aks Zo] AFHL, webA] B AolE thy

3} 2o pe wEshdc
Al

P

=
i
",
09:2
ofl
rlo
J '
:
_ﬂ
2

Foldt (0ol dFg vA Zolh,

7. AXERoh SaEe wp) s

A}s] wgko]Z(Social Exchange Theory)d} #2479 o]Z(Knowledge Management Theories)oll
w29, 713jo] CSR &5& st 22T Alolodlx] A2Ff7t &is] o]FolAH, 22744
g Fo] X H o] ATt A N Eel ddHon LA FhE 5 v AS
4 90t} Nonaka and Konno(1998)%& Z2] o] 2279k d3E FA7]7] Sal A 252t 3Ale]
/‘*H}E]o%o}: t‘ﬂ-.':_’_ 71-7\—‘—].oﬂ1;].

A FHE 2ATAA] AAAE, FAl, BA-S] Fre 9lo] 7]1EAHQ] Frko|n(Jackson et al,,
2000), =2 Y& 4 ZZ WWOJ JFE vlAE F8 84 F Ftolth(Small and Sage, 2005)
22T ] AN Ef= AEE ololt]olE FEslaL olF Adsr] 213k gAldFe] Lo FaF
g Frh. 2ATAELL AHFTHE B AR ofoltlold] FE wie AR EYdte FAPES
Sl Al ARy 22 AAEEds @As7] A8 == tH(Kim and Yun, 2020). TS A2 €]
THE St f5d A2 HY AAFES fste AP ddE A2 ofelrolE FEsta
HetE 308t S EAANHS Aeske FAEAYEY FAdFel dFES nIoH(Scott and
Bruce, 1994).

Hu and Randel(2014)& | 7/d91¢] AF3]Z] 242 gl o7 QIAE| B} 2| 2)5-f-2F
FaFoll Ak ATelA dFA AT A A3 © FA, BAH ATRe |
Wi stthE ATFAHE AABFEYLH, Lee and Ha(2013)& %%A} FHAds A
zA A9 -7 ueAA Y el T A, A 2 4 Tol ANTHE AA A G
oJake nxtk= Ao] A==t ESF Kim and Seol(2016)—t— M9} Zhgo] el Aol
v X FAGellA AAFfo] wizl s B4 AT, AAFTRHE AAA A=k i ol
WAE FRH R wlgids Aol AFHIUH.

AXF #E gle ARl dFe mle =8 Zorr A FAYgFES Ms FAALEC]
AX AR} THFALE Tt Bagh ofoltjolE Tst FEdle Aol Fa3dttHCalantone et
]2
84

J

-1N

]

al., 2002). Lee(2021)9] 7ol AR5 A 4E/7t 2 ohe] FFel glojA 72wl
= zh= Aoz Yeltal, Seon and Tak(2021)e] dA-ollA CEOL] AAEAT 7142 AT} 71e
AN GrlPFe B4 w7l adrt glvke Aol ASHUT. Choi and Hyun(2022)9] A7-ollX=
JAgFo] Aot AT e GF BAAM FEA i gES ke Aol AFHA

B 2| 2Rt gaE e #AA Kim et al. (2012) 58 Z2TAUE]
o, AFUAelde] ST ekaL Zek ALSA #AI9 A dAE EAAITAL 3H, o]
= 4 2 Sl 23] o 71%?3‘}3’— ARNES] G 22l nA= GIFE ol
F3xot AT 39 Vsl st AR FhHe ZATAELEN B B ofeltiolE Alsst
o] YAl& #7] Wil ZHL AE9| gAlYst @1"”4 AN o= A
CSR &5} 413t o] BAox eabd o= wi7igchar ?;_ T o} CSR & 23744 E
HodTe] & st ANTHE HelE BT ol 24FYAESY JAAFS S F o

o738t} Yang and Kwon(2017)2] QoA 2| 213-f-2} 2 B T HYH i} ZRda 3he
BANA =24 i ERE 7Hve Ae] whe s
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ol g} Fol Al ul, AP F2 CSR L& Hald3t 1he] AAE vi7hst= A, A4 e
o3} kel Al mi S ke AR B 5 len, ANEfe 9T e £ dAd
UE F UASES & F Aot olEd s 1o BAE e o, ATHH AP FS HaldHel
LS FEAM FFES vIva 1Y) ofe, xRl #AE Leld ATl el Alvd
wheba] B ATl 719 el CSR et g3t ko] AAefret dalfEe] vz S 7Hd Aol

£ Abgtel thevt ge shae Asd,
FE CSR FE} H2044 o] AS WS Aoleh
H8 295 CSR B34 43t el BAE viAg Roleh,

HY A43fsl A5 CSR 853 al4ste] BAE AolFuig Zolh,

1 a7
B Ao 9 Z1&F AYATES o CSR ol Aol vl Jgelr] A4 35
st HABB Mol FARAE ) S Fig. 19 2o ATRYS Hgse,

Fig. 1. Research Model

Knowledge Sharing Innovative Behavior

CSR Activiti Innovation
Activi
s Performance

ol X,
ol

& AFME CSR ZF2 3AL AFEA AQ)S ol star thefgt olsjaAxER ] 342
PAsla FR|FHE FEo 2 AHostygdrt. CSR EEL2 Hwang(2015)9] 2AETE &43ld o]
et %’S*—Er g F TN EFoR FAH Qlvk, B2 98 Ak A6l vE Ve g
gtk e} g SAkE A Atsle] qhdat WS SlSiME Fent” ol X Ho Atk

Y r:i

o
N
jz
oo
rx
ﬂ
g



72 Asia-Pacific Journal of Business Vol. 14, No. 2, June 2023

B AFelMs AAFRl dal ATl Aol Zhl AX S FAskAL, ofF 22 o] FAt
R AFste] the 2T dd ol OIE‘ ARle] el B8 7 QS Sk FEoR Aofskal, ANT R
£ F437] 918 Nam(2020)9] Z4=78 L8330t & 107H PO FAHA o A BF
TREC] BolHH Ui gE JF 7155 RSN AF TR ok el A A9 ¥ sHH

AEol ek A2& AF wget” Fol e 9tk

2 AForMe A2 0}011‘40% A= Wnk ol o] & AY - TYsta 23T YEC] APt Aol
AFHo g A Fado Ag E FiAT|E 9 %% ol goz Hoatlen FH=F+ Kleysen
and Stree(2001)¢] GFollA AFEE B8-S 54 - BHeksle] ARRsIgY, & 67 Bdo g FAEen,
‘U= BEE0] A2 ofoltjo] g ol o] g SSLUPD} o} Ui AEA R, 7)E, A 2 Au=
<] 7H*d% Asl Mz ololtiols 83 AMEEH L =T Fo] EgE] gtk

AFelME HARTE 7de Fald APeF HAHM 2AFALEC] AAT= EFHH o1

EgﬂOl Falgxe] 2 A=z Aottt AAFE Ji and Lee(2005)9] SHE=TE &85}
Z4st). & 3 BFor T glon AR Fae U= anHQ Wler HAsgE 9AJd
oheF U ﬁﬁ%%ﬂ‘r #HE BRE FE3) @AY o] £FH] Ut

TARIL e AF, Erde] A7 JFs v
& , s BAMTE AAEAY, o5 W] 1Y
e 2ok, AAE(1=94, 2=904), A3 (1=20~294], 2=30~ 394, 3=40~49A), 4=50~59A)), FA}3}
I e gE01= mrA}%i 2=A1Z, 3=584, =i, S=eFAMn 2y, =%, AL 2 A
o, 7=3E AE, 22 Edo] 3 AR V% Aujad], 8=71E¥ %), L@5U(1=3,0009]¢t ]38}, 2=3,0009]
2F~35,99991¢F, 3=6,000912F~8,999913F, 4=9,0009I¢F~11,99941¢F, 5=12,0009)<t~ 14,9999},
6=15,000%]¢F °]73).

o K

Flo i

4, A543

ZATAYS oz 20214
B3 dolg s 38t &
Alofg i) 2937 9] AEA]

B AT AT2HS B el FF ) 19 BAHL 9
129 30907 20229 19 3U744) 59 ek 2kl *4:254 4]
350%70] HEAE WEste] A petgon, 1 F BHAG SHA
dolele A% w40l ALgstelt,

[o Flr

oy

2 ATl SEAtelAl A7 B (self-report) WS B3 ARZFHRonz SHAE £l
Slatel sk BrtE T4 HIFo] s F U SEAY FLHHAL] FAE EAT F Aok
FUuk 7 o] (Common Method Bias, CMB)&= AZdTdA A2 E F38l= 34 £ S4uS9)
FEHEUTE TS oz AT u) AT & ‘ilb Zﬂﬁ]x SFE T ASAT A FAYHEY

3t o]F WAIH R thRofof Fh= o= U HE L 7 AHA ATl JFRs wAA

O
N

£ ¢4 Y
ARE 2AZHA & F 7] WEo|th(Baek, 2012) TS AF37] 98l Harman's @
AR B2k 36.927% .2 JFERGT

W= 50% ol dd W ATAE =g Thedol Sl Aoz siE S glov, S0% vivke s

A

2 =
¢l ZA=(single factor test)& 3FPow, 2 A} wrdglo]
Q]

A7 2 A7} gle AR #AEHAT
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& ATolA= SPSS 26 0 3 AMOS 26,05 &-83te] A58 Ik, dEddel 7854
%*é—% stetetr] flaf Wimg 3t ZlesARA S AAEa, SEeTo] BEd AHeE A8
Sfste] FAZ ﬁJE—ﬁ, §‘*°W AEAT e BAL Ao, HrE o] dsadds gl
&7 flske] A £48 Aok =3 2 ATellA AR 7 e e AXEet Al
W EIS HSsE7] flsl Hayes?F A|A§E Process Macrog AHg-ste] 2ol &t 245 3kl

Zol A AeS AuEw dAdo] 1139%(38.6%), oJAdo] 1807 (61.4%) 0.2 ofAdo]
GART e Aow yYeigth o A3 AuEm 20~ 29417F 1409 (47.8%), 30~39A4)7F 103

Table 1. Demographic Characteristics

Variables Categories Frequency Percentage(%)
Gender Male 113 38.6
Female 180 614
20 to 29 140 478
Age 30 to 39 103 35.1
40 to 49 34 11.6
50 to 59 16 55
High school graduate 4 14
Junior college graduate 67 228
Education college graduate 162 55.3
Master 56 19.1
Doctor of Philosophy 4 1.4
Education industry 84 28.7
Manufacturing 75 25.6
Financial industry 13 44
Wholesale and retail industry 16 55
Type of Industry Foreign trade service industry 26 8.9
Transportation, Warehousing and Postal
5 1.7
Industry
Information transmlss_uon, software and 20 6.8
IT services
Other industry 54 18.4
Less than 3 99 338
3t05 76 25.9
Length of Service 6to 10 67 229
11 to 20 31 10.6
More than 21 20 6.8
Less than 3,000 7 24
3,000 to 5,999 86 293
Monthly Income 6,000 to 8,999 77 263
9,000 to 11,999 69 235
12,000 to 14,999 26 8.9

More than 15,000 28 9.6
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(35.196), 4049417} 34¥3(11.6%), 50~5941%= 167(5.500) 0.2 th-2-2] S5kak= 200}, 30491 Ao
= velsith, ste e Selshd wEsta E4e] 4%(14%), BRIt £4o] 679(22.8%), Hstm
Ejo] 1621(55.3%), A=l 567(19,1%), #AIES 0l 41(1.4%)el Ao veksitt,
BRI Qe AES WWRE mARe] 8413(28.7%), Aol 759(25.6%), FEdel 133
(4.4%), 2ol 167(5.5%), tholF-IAu] 2¢fo] 26%(8.9%), &4, Fa W $Aol S(1.7%),
AR A%, 2reglel W AR 7% Aulzge] 209(6.8%), ZIE GEo] S4H(18.4%). 2EHAFE BHels)
W 34 ol3b7} 99 (33.8%), 31 ~54L 769 (25,9%), 6d~109-e 679(22.9%), 114 ~201& 317
(10.6%), 219 olge 209(6.8%)1 Ao thehgh, 9 &5 32 AsIHA 3000912k 0|37} 71
(2.4%), 3,000~5,999%12F0] 86(29.3%), 6,000~8,9991eke] T7(26.3%), 9,000~11,999%12F0] 69
(23.5%), 12,000~14,999%I¢t0] 26™(8.9%), 15,0009]¢t o] 287 (9.6%)¢] Aoz yebstt,

2,

i

RERPTIEE:

2 AFdME 54 =79 B8RS A58 flske] 34 a9l
2AAEHe ™ Cronbach’s o AlFE AMeste] U2 dAAS I
Fokltt, B Q1A AFE Table 20 #|Agh uke} Zo] KMO #42 917(sig=.000)o|™ -2}
1% olstollA] TAHoR Fonlst gk Hola o 90EA B o] Eldst o2 Yehyit,
7y &7 9] sl WMol gt AR | (Factor Loading)= B5F 0.5 o)/do|n g W= djgk A
7} 0.4 olst2 Yehga Wa=e] 2124 Al4=¢l Cronbach’s at 0.7 oldo = veht el & AZer)

Ry Aow dAvkEn

E-2 (Exploratory Factor Analysis)
7kste] &4 =7 tigk A =E

AN R o

Table 2. The Result of Exploratory Factor Analysis

Variables Items 1 2 Component 3 4 Communality Cronbach’s a
CSR1 105 735 084 208 602
CSR2 130 797 089 017 660
CSR3 099 763 176 081 630
CSR Activities CSR4 169 720 122 079 568 899
CSR5 A1 767 042 102 613
CSRé6 203 773 215 075 691
CSR7 153 736 226 187 651
KS1 628 112 293 271 566
KS2 617 .070 141 392 559
KS3 713 028 222 .058 562
KS4 792 .050 .085 119 651
Kg‘;‘”"?dge KS5 714 169 114 007 551 005
&g;‘g KSé 686 165 066 098 512 :
KS7 720 172 254 -.038 614
KS8 699 148 142 170 560
KS9 665 238 240 126 572
KS10 617 .189 149 .339 553
IB1 293 260 564 094 481
. B2 147 091 733 216 614
fnovative 183 251 136 552 302 504 63
(IB) B4 149 148 669 187 527 )
IBS 31 190 706 -.062 635
IB6 140 138 724 .346 .683
Innovation IP1 191 186 196 762 690
Performance IP2 235 172 293 705 668 798
(IP) IP3 198 239 384 633 44
eigenvalue 5.304 4520 3.406 2332
explain rate(%) 20.400 17.383 13.100 8.967
accumulation rate(%) 20.400 37.783 50.883 59.851

KMO0=.917(sig=.000)
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3913 Q9184 (Confirmatory Factor Analysis)2 4] Weel =4 W4 7ke] AZALE dolshe]
E AFE Wiolth, £ AFelME g EdAES gty fl8ke] AMOS 26,05 A3l
1A QRNEAS AAIEH gld aQlwA ZHil= Table 340 A|Agh vle} o] SR A=
x°=0648.858(df=293, p=.000), x°/df=2.215, RMR=.033, RMESA= 0064, GFI=.858, IFI= 908,
CFI=,907, TLI=8972 R¥ AY¥Tr 7§ 753 FAZ vebdrt, 233 29 HAX= .620~.809
2 Jepdtt, Pa-2252(Average Variance Extracted: AVE) Zb2 7132 3% .5 Bt} =4 Jepjz
TA7NE A B 2 (Construct Reliability: CR) -2 715 3 .7 Bt} =7 vehdS S1e 5 glt}, o]}
2e 23 s T3 As Bl grd ZoR dddn,
TS Table 49 dizbX o] HFdRAIFE ho] AlFo] the s fich & Ao et et
F=7t FHESS #elst & 9tk (Fornell and Larcker, 1981),

Table 3. The Result of Confirmatory Factor Analysis

Standard
Variables Items Estimate Regression SE. CR.(t) p AVE CR
Weights
CSR1 1 717
CSR2 1.103 .750 .090 12.208 Hoxk
CSR3 1.176 752 .096 12.252 ok
CSR CSR4 1.033 .700 .091 11.398 ok 644 927
CSR5 1.7 726 .099 11.827 ok
CSRé 1.190 809 .090 13.152 koK
CSR7 1.21 781 .095 12.709 ok
KS1 1 722
KS2 954 .683 .085 11.269 ok
KS3 .838 .689 074 11.368 Hoxk
KS4 936 740 .077 12.220 ok
KS5 866 666 .079 10.971 ok
KS 632 .945
KSé 845 .656 078 10.806 Hoxk
KS7 893 717 .075 11.934 ok
KS8 885 710 .075 11.722 ok
KS9 941 729 .078 12.034 ok
KS10 942 693 .082 11.430 kK
IB1 1 620
B2 1.341 .700 139 9.631 Hoxk
IB3 1.270 670 136 9.326 Hokok
IB .589 895
B4 1.122 651 123 9.121 ok
IB5 1.045 .658 114 9.195 Hokk
IB6 1.456 775 141 10.343 ok
IP1 1 684
IP P2 1.209 778 109 11.132 ok 674 861
IP3 1.182 .803 .104 11.350 ook

x*=648.858(df=293, p=.000), x*/df=2.215, RMR=.033, RMESA=.064, GFI=.858,

Model Fit Index o1 908" cFI= 907, TLI=.897
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Table 4. The Result of Discriminant Validity Analysis

CSR KS 1B IP
CSR (.802)
KS 455 (.795)
IB .509 637 (.767)
P 512 .603 761 (.821)

Note: Diagonal elements are square root of AVE, others are correlation coefficients
4. 283 A 24
Table 52] A<} AAAA 24 A= ’\U%Eﬂil CSR &5& A2 F/(r=.408, p<.001), &Al3

2ol
5(r=.442, p.001), 2147(=.432, p{.001)F} BF H(+)o] FABAAE AL = Ao el
o}, =g XA FFE YA E (=565, p{.001) D FAAHT(=.520, p{.001)F} BF H(+)2] FAAA

£ AUz e Ao Jepith FAREL FAT(=.624, p( 00T H(+)e] FRAAE AV 3L
Sl Aoz Veksith

Table 5. The Result of Correlation Analysis

Mean S.D. 1 2 3 4 CSR KS 1B P
1 1.61 488 1
2 2.75 867 =118 1
3 3.65 2696 -025  -233™ 1
4 3.36 1.310 -196™ 309 -.059 1
CSR 3.89 663 046 -.029 -.031 09N 1
KS 394 .552 .000 061 063 178” 408" 1

B 381 .580 =133 056 010 2437 4427 56T 1
IP 370 .682 -.087 .082 .002 1607 43277 B0 6247 1

Note: 1=Gender, 2=Age, 3=Type of Industry, 4=Monthly Income
"p<.001, ":p<.01, p<.05

5. 7V AF

714 A5S $l8l SPSS PROCESS Macro 4,0 T2 38 &-838l9tt, 24 232 Aelshd oh&3
2t} CSR &5& A 2F/(=7.4778, p<.001), A& F(£=5.1002, p<.001), 214d7(£=3.1634,
p<.0De BF A+ JFE vxe AR vehgth, webr 7pd1, 72, 73 e E I
3 A2FHE GaldE(=8.6859, p<.001), FAG7(=3.8605, p<.001)l H(+)e] JFE vA+=
Ao 2 vepyttt, webA 714, 7HA5E A= 2Ea Al HalT(=7.5621, p<.001)¢
A(+)o] dFFe vAE AR vyt weba 7R A
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Table 6. The Result of Path Analysis

Effect SE. t o LLCI ULCI
CSR Activities—> 3323 0444 74778 0000 2449 4198
Knowledge Sharing
CSR Activities— 2238 0439 51002 0000 1374 3101
Innovative Behavior
Knowledge Sharing— 4630 0533 86859 0000 3581 5679
Innovative Behavior
CSR Activities— 1641 0519 31634 0017 0620 2663
Innovation Performance
Knowledge Sharing— 2620 0679 38605 0001 1284 3955
Innovation Performance
Innovative Behavior— 5063 0670 7.5621 0000 3746 6381

Innovation Performance

Fig. 2. The Results of Research Model Analysis

44247 .
CSR Activities 5| Innovation
Performance

Ak

Knowledge 4630 Innovative
Sharing

Behavior

16417 .
CSR Activities 5 Innovation
Performance

Hayes(2018)°] A| A3+ Process macro?] Model 6H-& o] &3t wj7f &y} HA5A9Z Table 63} Fig.
20] AABEATE B AT AFEFANA CSR 52 FAldT el frofgt A(+)9 JFg vH 2B
=.4424, p(.00D), AXEfrek g go] F71E wl CSR ZEe HAFael njAls Gl Fashe
Ao 2 YEPITHG=.1641, p{.01), F=3t CSR &5¥} A7 2he] A2l A23fof Jalgdss nivl
HEE BRlS v ARER Fofet A9 JFE vA AXTfet Haldse e e FoR
LFERSiTE

CSR &5 &2l 44' ko] BAlNA AN Efok AP Fe] AHolFulZ| T EA=AE GotR

7] $1= 5 OOO§]«] —‘:F Eggs At AF73hs 95 02 AAgste] 245 AAste] Z3E Table
7o AABH AT F % JJr‘_ .2783, 3lekgk2 (1979, 2ehak2 370402 UERAL, AJekaka skekak
Atolell 0& st %} 9— YRt A2Ef7F CSR &5 41939 3he] dA M o 1 a3t
T .0871, aFghgte 0320, ek (15212 vehsith, weba] 3kt kgt Abolel] 02 EFSEHA|
%2 o2 YEyy] whize “H7H§Ldjrt Frefghtal B 4 vk, webr] 7RE7S A EI FAlgEol
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CSR &5 g2lde) 2he] BAllM 9] b a7+ (1133, 3Fekak-2 0567, 23etghe | 1858% yeltt,
A S Aolol 08 TS ehe Ao Uekiy] el ) Eds feoldtha 2 5 gt
webd s AENT, sAsto s A4Fe) aaFe) AdolFulastel Beiste] 1 a
0779, SHEgke 0399, ARhe 12732 Urehitth, olsh 2 AuE Fal slakgi akgt Aol
0 ZFA e Ae FAT 4 YT webd U AuEeic

Table 7. The Result of Indirect Effect Analysis

Effect Boot S.E. Boot LLCI Boot ULCI

Total Indirect Effect

(XMl =Y, X>M2 =Y, XMl —>M2—Y) 2783 0441 1979 3704
CSR Activities > Knowledge Sharing —
Innovation Performance(X —M1—Y) 0871 0307 0320 1521
CSR Activities — Innovative Behavior —
Innovation Performance(X —M2—Y) 133 0337 0567 1858
CSR Activities > Knowledge Sharing —
Innovative Behavior — 0779 0222 0399 1273

Innovation Performance
(X—>M1—>M2—-Y)

=4, ANTHe 9 =

AR, A FEL AT e Fofgh g (+)9 °§3§° ﬂl*“i‘r— 740] A=A

A, CSR 2&3} 52043 1he] Ao A Xgfot daldse] mijasts A5 23 5 724
W EIE T 7;1 l AFERoH, A2Ffet FalPdsS CSR BFH A 7k FA oA

2ol o7 &t

mlm
:L
Mo
Py
_O,
12
ofy
"
2
o

2. AR

AT AaE SAHeR & 04:%91 ol ArbEE AHEY vt 2o

AR, AF7HA ] A7 iR 2T AhdolM dAldE Z2 Al dgk A7 = AA
£ dFE CSR &5 Q*JEE%, A HE FAl AFATE "ol et vl & 5 Qo

A, 4910 93 gAREE FHr] 213 CR &2 T89S vhefstaL of A ellx A4
&L Apsjargtol 2] Aol Trrgstaat shlck. dhel 719 dAldEE aR s §
Tl HAlE stelal mEsie T @70 A glole JAFE I FEre
Argoltt, o]#dt AgollA CSR FE2 AT/ A A d=g 7 8, g3
Fxlsk=dl Fad &S s Hvh= Aol =3 CSR #5553 237999 dezhgo] wobA|a
oAl dadk Frel x|4o] ot wie} 22| ANTRIE 2o Hal o]E T &l

~

N e
>ﬁ e
o O mx OH
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2 At CSR &5, A X3, grlds, g7 2t
: 3&: AT WL CSR &Fo] ozt 98 vAl= 2ol

%, GSR BEe 2A7A90 A4 M%%-g— 5ol SUAEE SUe, A0z oAt
MR 5 Qe HelFelth, oleld Avhs AWAT S ¥EE nashe] F5 ghve] AL AT
wel oujeh Sa93tel g CSR 5ol 2§ HAUZe] o B

= AT AAEE 235 ot 2

© CSR BEL AFHoz 233 ols@ARe] oo}, 58] 2HT4e o]e]o] Fuste]
EATU ANTAS AUVEE 302 Ul AUIAE YA} ofot, A2 B4

A, TS F3187] fAsir= CSR %%% la 1144%2—%91 03?‘%01] %%é} a7t sk CSR

5 S 93 =T St s A=Etal WA F71
o5 B3fe] AAFH B HolHowH TR FAPFS Folgul: Ao B uf 227AY
F 2298 Q1xgtefol gttt AT ] 228 HQlo] B w=Ehe E A XS
aEe] A Fojel AL Fte] ofFoAN olF 3| oW A7}

WA, AN ERS) e FRAE SUHYAD, B SN £A7 L] A4 B LA
AAelet, 2L Yol ANTHE Ale] 2 gl AN

2474 Al BRUSZA AU A4 TR 23 o 2 BIA AVE Boloi 2

REOE HUUE 2] el AThol 23U 4 A & A7 7 Akl i 3

=B %0164% Nge Al Fat 20 the Age PA7In 2HTHAe] Bl e A
) A Bol A g Al Ao AR s 2ATHE PEUT B0 P
Ee Fe) 247N AAF ) g o AuEE Erslcl T AAbaT

3. 3K 2 FF A7 U

2 g7l @ARI 5 AT YL Helshd et e

AR, & A79 FH ATFHEE F7 Wl 716l FARIE e 2ATEYS o g AFEA
A3tol7] wizell 718t 7] 719elv Ao R dRtslely] ofHrhe Al el Utk whEkA] & ATt
M Boh ohekdk S7ke AbgAl 2ATAEEE R $5A7E I et

EA, B 7= Fd(Cross-sectional) A+ o2& Hﬂ%‘— 7ve] elg@A o] RE Aol gtk EFRA

—

% AYATE MO CSR FFo| ANFHS} FUYFL Bl Hagtol vlAcka AP,
AR AT ANFHSE HABE £ v} JBE V1A AA ohUE HAPEH A4
eAo 2 ol g e vA=Aol et wEAe] ojdlsieh, elel 7KsAE FeHlongiudina @7t
AYATFE Fokol W ghel BB B & Bart ot

AR, CSR BHo] 43 vAE JFol Qolr AT He} HAAF] = Ho|Zul7) Avhol
24e WRh G5 Aol CSR ol F5ubel AL GFAL Frhehs Werow =y
S8 Wastel 248 W ERE AT s WA Badt et

A, 2 7ol S HOIEIS S el A7l ALstdons SRA )

G7hol FRHRA Aol G 2 Aol BH IR w12 A FAPAL o] O A Qe
& olthe Aeld B 9Pt Harman's 980l 43¢ Fal $QhEael Ba 24 @A 35
WUFSL FE05 AR 9US Geht WSS SV 2484 29T Bast Qe
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