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Analysis of The Relationships between Religions in Southeast Asia and
Tourism Demand in Korea
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Abstract As part of the research on cultural factors that determine international tourism demand, this study was
conducted based on regional interest and the need for understanding religion. The purpose of this study is to
empirically test how religious factors affect tourism demand in Korea to find out that religious factors are
important considerations in establishing tourism policies and strategies. To achieve the purpose of this study, the
research target areas were selected as Thailand, Indonesia, and the Philippines, which have relatively many tourists
visiting Korea among Southeast Asian countries and are well known for their religious characteristics. GDP and
nominal exchange rate, which are economic factors, were selected as explanatory variables. And religious diversity
was selected as a characteristic factor variable of the tourism demand model based on the characteristic theory.
An empirical analysis was conducted through a gravity model. As a result of the estimation, it was found that
GDP has a positive effect on tourism demand in Korea. Nominal exchange rate variables and religious diversity
variables were found to have a negative effect on tourism demand in Korea. We have confirmed that religion is
an important factor in choosing tourist destinations for Filipino, Thai, and Malaysian tourists visiting Korea, and
they choose religiously similar destinations.
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Table 1. Statistics of Philippine tourism demand variables
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Table 3. Statistics of Indonesia tourism demand variables
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Table 2. Statistics of Thailand tourism demand variables
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Table 5. Estimation of the demand model for tourism in korea

Variable Coef. std. Error | t-Statistic | Prob. | VIF
Y 898703.9 122013 7311706 | 0.000
GDP 2808.02 0.03487 8052897 | 0.000 | 4.00
EX -285362 | S6L7028 -3.3116 0002 | 206
DV -33809.2 | 35853.23 -9.44663 | 0000 | 6.76
R2 716, Adjusted R2 694, F-Statistic 31.947, Prob(F-Statistic)
0.000
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