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Abstract The untact environment brought about by the global pandemic has emerged as a new driving force for
the matured social media market. In the post-coronavirus era, there arises a pivotal need for foundational data to
reconfigure the operations and utilization strategies of social media. Using data from the 2022 Korean Media
Panel Survey, this study compared sociodemographic and personality factors between social media non-users and
users, and examined how these factors influenced social media usage time. The findings indicate differences
between social media non-users and users in terms of gender, age, education level, income level, employment
status, marital status, openness to experience, conscientiousness, extraversion, and neuroticism. Usage time of
social media is influenced by gender, age, income level, employment status, conscientiousness, and agreeableness.
These results are anticipated to enhance the understanding of users and their usage behaviors for stakeholders in
the social media market as they confront a potential second leap forward.
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Table 1. Sociodemographic Profile of the sample (A#9,686)
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Table 2. Result of Chi-squared Test (A=9,686)
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