The Journal of the Convergence on Culture Technology (JCCT)
Vol. 9, No. 6, pp.217—227, November 30, 2023. pISSN 2384—0358, elSSN 2384—0366

http://dx.doi.org/10.17703/JCCT.2023.9.6.217
JCCT 2023-11-27

WEhH 2 o] Abe] QITALEISHA &3t 4R B BT

Exploring Sociodemographics and Personality of Metaverse Users

2ol &2k, e Sm

Yesolran Kim*, Tae-eun Kim**

2 % etz At SesEA e AE o gske AL olsis e /1Y R pHIY ARAel] Fa
SAZE Sk o] A vEbm 2 wol gt o §Abe] ATALISH LR HAS wlwst, o)dd A S0l
dEpzs olgol uAE Qe FHetnA A ATEA DS A9 20228 B RIRA N FET w
134 ool SuAt 963670 WY Su AnE EAQU AT A3k, vtz wlo] G245} o] g AW, A, W
% FF A5 FE N ST A S N, G988, 44 sk ATk AW, 9, AR, AAge
et ol s FFe PRk MEM s olg ARt 9, w§ £F AWACl 9B nAE Aow
Ehath o Ak dEMAE B8saA s /9 L I ARA} A 29 A And F e AR ARt

20| ;e olg, ATASE 4, 47

Abstract With the advent of the metaverse era, understanding individuals who engage in metaverse activities has
become an important task for businesses and marketing practitioners. This study aimed to compare the
socio-demographic and personality factors of metaverse non-users and users, and to ascertain the impact of these
individual characteristics on use of metaverse. Cross-sectional data from 9,686 respondents aged 13 and above
that extracted from the 2022 Korean Media Panel Survey were analyzed, revealing significant differences
between metaverse non-users and users in terms of gender, age, education level, income level, marital status,
employment status, openness to experience, extraversion, and conscientiousness. Gender, age, openness to
experience, and neuroticism influenced the possibility of metaverse use. Age, education level, and openness to
experience were found to impact the extent of metaverse use. These findings are expected to serve as
foundational insights for businesses and marketing practitioners aiming to formulate strategies in utilizing the

metaverse.
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