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Abstract

The purpose of this research is to investigate consumer responses to production recommendations
by Al In order to test hypotheses of this study, we conducted experimental study that was a
2(Brand reputation: high vs. low) X 2(Social comparison: high vs. low). The results of this study
showed the interaction effects of brand reputation and social comparison on brand attitude. Based
on the results, we provide theoretical implications to extent the existing research regarding product
recommendations. Moreover, the results of this study provide some practical implications and a
new aspect about Al recommendations.

B keywords : Al recommendations ; Online shopping ; Brand reputation ; Social comparison
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